
Maryland

900 million 

• Sportsmen support more jobs in Maryland than Legg Mason and T. Rowe Price 
Inc. combined (14,000 jobs vs. 8,400). 

• Annual spending by Maryland sportsmen is more than the combined revenues of 
CNSI, RWD Technologies and Force 3 - three of the fastest growing IT firms in the 
state ($900 million vs. $544 million). 

• Annual spending by Maryland sportsmen is more than the combined cash receipts 
for broilers and greenhouse/nursery plants - the state's top two agricultural 
commodities ($900 million vs. $890 million). 

• Sportsmen spend $119 million annually on outboard boats and engines to get out 
on the water and around the marshes for fishing and hunting. 

• Maryland sportsmen could fill the stadiums of the Baltimore Ravens and Orioles 
more than three times (521,000 vs.120,000). 
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521,000 hunters & anglers spending $2.4 million a day 



Every single state makes a contribution through revenue, taxes, and 
jobs. Here are the facts on Maryland’s anglers and hunters. 
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The majority of all sportsmen consider themselves “likely voters” and 8 in 10 say 
that a candidate’s position on sportsmen’s issues is important in determining for 

whom they will vote. 
 

If all hunters and anglers living in Maryland voted in the 2004 presidential election, 
they would have equaled 28% of the entire vote. 

 
1 out of 8 residents hunt or fish. 


